Subject: Business Studies
Subject Leader: Mr Richard Opalka
Contact email: ROpalka@blandfordschool.org.uk

	The Business Studies curriculum at key stages 4 and 5 provides students with a comprehensive understanding of organisations and their management, within a broader economic, social and environmental context. Courses cover a variety of topics including marketing, finance, ethics and innovation; whilst also fostering important transferable skills such as leadership and teamwork. Students are encouraged to think critically, developing the key skills of analysis, application and evaluation. 






Key Stage 4
	Exam board: OCR (http://www.ocr.org.uk/qualifications/gcse-business-j204-from-2017/)

How we assess your child’s progress in Key Stage 4:
At the end of Year 11 the students sit two 90 minutes examinations, each worth 50% of the overall grade. Students will be assessed throughout the two year course to monitor their progress and help develop their examination skills. 

The following topics are covered in each year:
Year 10: 
Business Activity
Marketing
People

Year 11: 
Operations
Finance
External influences



	



Key Stage Four Curriculum Overview
	Year
	Autumn Term
	Spring Term
	Summer Term
	

	
	Unit / Topic Covered
	Intended Outcomes (Knowledge and Skills)
	Unit / Topic Covered
	Intended Outcomes (Knowledge and Skills)
	Unit / Topic Covered
	Intended Outcomes (Knowledge and Skills)
	Useful resources / websites parents can access to support learning and progress. 

	
	
	
	
	
	
	
	

	10
	Unit 1 Business Activity
1.1 Enterprise and entrepreneurs
1.2 Business Planning
1.3 Business ownership
1.4 Business aims
1.5 Stakeholders
1.6 Business growth
	To build their knowledge, application, analysis and evaluative skills ready for the final exams. 
	Unit 2 Marketing
2.1 Role of marketing
2.2 Market research
2.3. Market segmentation
2.4. The marketing mix
Unit 3 People
3.1. Human resources
3.2. organisational structures
3.3. Communication
3.4. Recruitment

	To build their knowledge, application, analysis and evaluative skills ready for the final exams.
	Unit 3 People continued
3.5. Motivation
3.6. Training
3.7. Employment Law
Extra (Start Y11 work)
Unit 4 Operations
4.1. Production processes
4.2. Quality of goods
4.3. Sales processes
4.4. Consumer Law
	To build their knowledge, application, analysis and evaluative skills ready for the final exams.
	www.ocr.org.uk and follow the links for GCSE Business Studies
www.bbc/bitesize.com 
www.tutor2u.com 
Course textbook
https://www.hoddereducation.co.uk/subjects/business-and-accounting/products/14-16/ocr-gcse-(9-1)-business,-third-edition 
Course revision guide 
https://www.hoddereducation.co.uk/subjects/business-and-accounting/products/14-16/my-revision-notes-ocr-gcse-(9-1)-business 
Seneca learning
https://app.senecalearning.com/login 
Embedded in all lessons through our worksheets e.g. article on Costa Coffee in marketing (2.1). other examples include article on driving school and article on Ikea as a global company
Past papers


	11
	Unit 4 Operations continued
4.5. Location
4.6. Working with suppliers
Unit 5 Finance
5.1. Role of finance function
5.2. Sources of finance
5.3. Revenue and costs
5.4. Break-even
5.5. Cash flow
	To build their knowledge, application, analysis and evaluative skills ready for the final exams.
	Unit 6 Influences
6.1. Ethical and environmental considerations
6.2. Economic climate
6.3. Globalisation
Unit 7 Interdependence
REVISION
	To build their knowledge, application, analysis and evaluative skills ready for the final exams.
	REVISION
	To build their knowledge, application, analysis and evaluative skills ready for the final exams.
	www.ocr.org.uk and follow the links for GCSE Business Studies
www.bbc/bitesize.com 
www.tutor2u.com 
Course textbook
https://www.hoddereducation.co.uk/subjects/business-and-accounting/products/14-16/ocr-gcse-(9-1)-business,-third-edition 
Course revision guide 
https://www.hoddereducation.co.uk/subjects/business-and-accounting/products/14-16/my-revision-notes-ocr-gcse-(9-1)-business
Seneca learning
https://app.senecalearning.com/login 
Embedded in all lessons through our sorksheets e.g. articles on ethics and the environment (6.1). Other examples include the article on the need for legislation
and the article on ethical and environmental considerations
Past papers




Key Stage 5
Level 2
	Exam board: OCR (http://www.ocr.org.uk/qualifications/by-type/cambridge-technicals/cambridge-technicals-2012/)

How we assess your child’s progress in Level 2:
This course is assessed solely through coursework, with students completing ten different units of work. 

The following topics are covered in each year:
Year 12:
Business purposes
Business organisations
Financial forecasting
People in organisations
Marketing
Verbal and non-verbal communication
Training and employment
Customer relations
Business online
Business ethics





Level 2 Curriculum Overview
	Year
	Autumn Term
	Spring Term
	Summer Term
	

	
	Unit / Topic Covered
	Intended Outcomes (Knowledge and Skills)
	Unit / Topic Covered
	Intended Outcomes (Knowledge and Skills)
	Unit / Topic Covered
	Intended Outcomes (Knowledge and Skills)
	Useful resources / websites parents can access to support learning and progress. 

	12
	Teacher 1: Unit 11: Business online
Teacher 2: Unit 3: Financial forecasting
Teacher 3: Unit 12: Business ethics
Teacher 4: Unit 10 Customer relations and Unit 6 Verbal and non-verbal communication in business
	All units are coursework units so the intended outcome is to teach the theory effectively so that all students can access all criteria at pass, merit and distinction level with an aspirational target of all students achieving distinction grades. 
	Teacher 1: Unit 1: Business purposes
Teacher 2: Unit 2: Business organisations
Teacher 3: Unit 5: The marketing mix
Teacher 4: Unit 10 Customer relations and Unit 6 Verbal and non-verbal communication in business
	All units are coursework units so the intended outcome is to teach the theory effectively so that all students can access all criteria at pass, merit and distinction level with an aspirational target of all students achieving distinction grades.
	Teacher 1: Unit 1: Business purposes
Teacher 2: Unit 8: Training and employment
Teacher 3: Unit 4: People in organisations
Teacher 4: Unit 10 Customer relations and Unit 6 Verbal and non-verbal communication in business
	All units are coursework units so the intended outcome is to teach the theory effectively so that all students can access all criteria at pass, merit and distinction level with an aspirational target of all students achieving distinction grades.
	https://www.ocr.org.uk/qualifications/cambridge-technicals/business-2016-suite/#level-3 

See unit guides for each specific unit taught.

Various case studies, websites and articles for different units



Cambridge Technical Extended Certificate or Diploma in Business (Level 3)
	Exam board: OCR (http://www.ocr.org.uk/qualifications/vocational-education-and-skills/cambridge-technicals-business-level-3-certificate-extended-certificate-foundation-diploma-diploma-05834-05837-2016-suite/)

How we assess your child’s progress in Cambridge Technical:
This course is assessed through a mix of external exams and coursework, with the students completing ten different units.  

The following topics are covered in each year:
Year 12:
The business environment
Customers and communication
Marketing and market research
The principles of project management
Working in business

Year 13:
Business decisions
Change management
Delivering a business project
Marketing strategy
Marketing campaign




Cambridge Technical Curriculum Overview
	Year
	Autumn Term
	Spring Term
	Summer Term
	

	
	Unit / Topic Covered
	Intended Outcomes (Knowledge and Skills)
	Unit / Topic Covered
	Intended Outcomes (Knowledge and Skills)
	Unit / Topic Covered
	Intended Outcomes (Knowledge and Skills)
	Useful resources / websites parents can access to support learning and progress. 

	12
	Teacher 1 and 2: Unit 1 The Business Environment (examined unit)
Teacher 3: Unit 4 – Customers and Communication (coursework unit)
	To build their knowledge, application, analysis and evaluative skills ready for the final exams.

To ensure that all coursework is fully completed by all students, with a target of all achieving distinction grades on the coursework. 
	Teacher 1 and 2: Finish Unit 1 and sit exam early January
Teacher 3: Finish Unit 4 and submit coursework for February moderation.
Teacher 1: Unit 5 – Marketing and Market Research (coursework unit)
Teacher 2: Unit 16 – Principles of project Management (coursework unit)
Teacher 3: Unit 2 – Working in Business (examined unit)
	To build their knowledge, application, analysis and evaluative skills ready for the final exams.

To ensure that all coursework is fully completed by all students, with a target of all achieving distinction grades on the coursework.
	Teacher 1: Unit 5 – Marketing and Market Research (coursework unit). To finish for moderation in June.
Teacher 2: Unit 16 – Principles of project Management (coursework unit). To finish for moderation in June.
Teacher 3: Unit 2 – Working in Business (examined unit). To finish for examination in May.
	To build their knowledge, application, analysis and evaluative skills ready for the final exams.

To ensure that all coursework is fully completed by all students, with a target of all achieving distinction grades on the coursework.
	https://www.ocr.org.uk/qualifications/cambridge-technicals/business-2016-suite/#level-3 

See unit guides for each specific unit taught.

Various case studies, websites and articles for different units
Worksheets for all units, particularly exam based units.
Past papers

	13
	Teacher 1: Unit 3 Business decisions (examined unit)
Teacher 2: Unit 15 Change Management (examined unit)
Teacher 3: Unit 22 Delivering a business project (double unit coursework)
	To build their knowledge, application, analysis and evaluative skills ready for the final exams.

To ensure that all coursework is fully completed by all students, with a target of all achieving distinction grades on the coursework.
	Teacher 1: Unit 3 Business decisions (examined unit). Examined in early January
Teacher 2: Unit 15 Change Management (examined unit). Examined in early January.
Teacher 3: Unit 22 Delivering a business project (double unit coursework)
Teacher 1: Start Unit 6 – marketing Strategy (coursework unit)
Teacher 2: Start Unit 7 – Marketing Campaign (coursework unit)
	To build their knowledge, application, analysis and evaluative skills ready for the final exams.

To ensure that all coursework is fully completed by all students, with a target of all achieving distinction grades on the coursework.
	Teacher 1: Unit 6 – marketing Strategy (coursework unit). Moderation in June.
Teacher 2:  Unit 7 – Marketing Campaign (coursework unit). Moderation in June.
Teacher 3: Unit 22 Delivering a business project (double unit coursework)
	To build their knowledge, application, analysis and evaluative skills ready for the final exams.

To ensure that all coursework is fully completed by all students, with a target of all achieving distinction grades on the coursework.
	https://www.ocr.org.uk/qualifications/cambridge-technicals/business-2016-suite/#level-3 

see unit guides for each specific unit taught.

Various case studies, websites and articles for different units
Worksheets for all units, particularly exam based units.
Past papers





A Level 
	Exam board: Edexcel (https://qualifications.pearson.com/en/qualifications/edexcel-a-levels/business-2015.html)

How we assess your child’s progress in A Level:
The students sit three exams at the end of the two year course. We will regularly assess students throughout the two years to monitor their progress and to help develop the key examination skills. 

The following topics are covered in each year:
Year 12:
Marketing and people
Managing business activities

Year 13:
Business decisions and strategy
Global business




A Level Curriculum Overview
	Year
	Autumn Term
	Spring Term
	Summer Term
	

	
	Unit / Topic Covered
	Intended Outcomes (Knowledge and Skills)
	Unit / Topic Covered
	Intended Outcomes (Knowledge and Skills)
	Unit / Topic Covered
	Intended Outcomes (Knowledge and Skills)
	Useful resources / websites parents can access to support learning and progress. 

	12
	Unit 1: Marketing & People (Teacher 1)
· Meeting customer needs
· the market
· marketing mix and strategy

Unit 2: Managing Business Activities (Teacher 2)
· raising finance
· financial planning
· managing finance
· resource management
· external influences.

	To build their knowledge, application, analysis and evaluative skills ready for the final exams.
	Unit 1: Marketing & People (Teacher 1)
Meeting customer needs
· managing people
· entrepreneurs and leaders.


Unit 2: Managing Business Activities (Teacher 2)
· raising finance
· financial planning
· managing finance
· resource management
· external influences.

	To build their knowledge, application, analysis and evaluative skills ready for the final exams.
	Unit 3: Business Decisions and Strategy (Teacher 2)
· business objectives and strategy

Unit 4: Global business (Teacher 1)
· globalisation

	To build their knowledge, application, analysis and evaluative skills ready for the final exams.
	www.edexcel.org.uk and follow links for A-level Business specification A
www.tutor2u.net 
www.studentroom.co.uk
Revision guide
https://www.whsmith.co.uk/products/revise-edexcel-asa-level-business-revision-guide-and-workbook-includes-online-edition-revise-edexcel/andrew-redfern/mixed-media/9781292213217.html#  
Seneca learning
https://app.senecalearning.com/login 

Use of a selection of Business case studies and articles from the Business Review magazine
Embedded in all lessons through our worksheets and the use of past papers. 
Seneca learning
Tutor2u

	13
	Unit 3: Business Decisions and Strategy (Teacher 2)
· business growth
· decision-making techniques
· influences on business decisions

Unit 4: Global Business (Teacher 1)
· global markets and business
· expansion
	To build their knowledge, application, analysis and evaluative skills ready for the final exams.
	Unit 3: Business Decisions and Strategy (Teacher 2)
· assessing competitiveness
· managing change



Unit 4: Global Business (Teacher 1)
· global marketing
· global industries and companies (multinational corporations).
	To build their knowledge, application, analysis and evaluative skills ready for the final exams.
	REVISION
	To build their knowledge, application, analysis and evaluative skills ready for the final exams.
	www.edexcel.org.uk and follow links for A-level Business specification A
www.tutor2u.net 
www.studentroom.co.uk
Revision guide 
https://www.whsmith.co.uk/products/revise-edexcel-asa-level-business-revision-guide-and-workbook-includes-online-edition-revise-edexcel/andrew-redfern/mixed-media/9781292213217.html#  
Seneca learning 
https://app.senecalearning.com/login 


Use of a selection of Business case studies and articles from the Business Review magazine
Embedded in all lessons through our worksheets and the use of past papers. 
Seneca learning
Tutor2u



